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Education 

 

2011 Ph.D. in Business Administration 

College of Business Administration, Florida International University 

Miami, FL, United States 

 

2006 MBA 

Graduate School of Management and Economics, Sharif University of Technology, 

Tehran, Iran 

 

2003 BS in Industrial Engineering and System Analysis 

Department of Industrial Engineering, Amir Kabir University of Technology 

Tehran, Iran 

 

Work Information 

 

2011 - Present Assistant Professor, Department of Management 

College of Business and Public Administration, Eastern Washington University 

Spokane, WA 

 

2007 - 2010 Instructor, Department of Management & International Business 

 College of Business Administration, Florida International University 

 Miami, FL 

 

Areas of Research 

 

 International business and global strategy 

Corporate governance and organization theory 

Corporate social responsibility and ethics 

 

 

 

 

 

Refereed Journal Publications 

 

Schneper, W., Meyskens, M., Soleimani, A., Celo, S., He, W., & Leartsuraat, W. (2015). 

Organizational Drivers of Corporate Social Responsibility: Disentangling Substance from 

Rhetoric. SAM-Advanced Management Journal, 80(1): 20-32. 

mailto:asoleimani@ewu.edu


Last updated: October, 2015 

2 

 

 

Soleimani, A., Schneper, W., & Newburry, W.  (2014). The Impact of Stakeholder Power 

on Corporate Reputation: A Cross-country Corporate Governance Perspective. 

Organization Science, 25(4): 991-1008. 

Newburry, W., & Soleimani, A. (2011). Multi-Level Reputation Signals in Service 

Industries in Latin America,. Innovar, 21(39): 193-205. 

 

 

Book Chapters 

 

Newburry, W., Soleimani, A. (forthcoming). Reputations and Latin American foreign 

direct investment. In H. Merchant (Ed.), Handbook of Contemporary Research on 

Emerging Markets. Northampton, MA: Edward Elgar Publishing. 

Newburry, W., Soleimani, A., & Borda, A.  (2013). Reputations and Supportive Behavior 

of Spanish and U.S. Firms in Mexico. In G. Niedrist (Ed.), EU-Mexican, Legal, 

Commercial and Business Relations: 167-194. Pieterlen, Switzerland: Peter Lang – 

International Academic Publishers. 

 

 

Selected Presentations 

 

Soleimani, A., Schneper, W., & Newburry, W. Are good deeds rewarded? Experience, 

reputation and societal responsibility impacts on stock market M&A reactions. Strategic 

Management Society Annual Conference, Madrid, Spain, (September 2014). 

Soleimani, A., Schneper, W., & Eager, W. Multinational corporations participation in 

global governance: An institutional perspective. Academy of International Business 

Annual Conference, Istanbul, Turkey, ( July 2013). 

Soleimani, A., Schneper, W., & Newburry, W. No Substitute for Experience? The Impact 

of Corporate Reputation on Stock Market Reactions to Mergers and Acquisitions. 

Academy of Management Annual Meeting, Boston, MA, USA, (August 2012). 

Soleimani, A., Schneper, W., & Newburry, W. Stakeholder Power and Corporate 

Reputation. Strategic Management Society Annual Conference, Miami, FL, (November 

2011). 

Soleimani, A., Schneper, W., & Newburry, W. The Impact of Stakeholder Power on 

Corporate Reputation: A Cross-country Corporate Governance Perspective. Academy of 

International Business Annual Conference, Nagoya, Japan, ( June 2011). 

Soleimani, A., Schneper, W., & Newburry, W. The Impact of Stakeholder Power on 

Corporate Reputation: A Cross-country Corporate Governance Perspective. Reputation 

Institute 15th International Conference, New Orleans, LA, USA, (May 2011). 
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Soleimani, A., Newburry, W., Taciak, S., & Ponzi, L. Firm- and Country-level 

Determinants of Individual Corporate Reputation Assessments. Academy of International 

Business Annual Conference, Rio de Janeiro, Brazil, (June 2010). 

Newburry, W., & Soleimani, A. Multi-Level Reputation Signals in Service Industries in 

Latin America. Academy of International Business – Latin America Chapter Meeting, Rio 

de Janeiro, Brazil, (June 2010). 

Soleimani, A., Newburry, W., Taciak, S., & Ponzi, L. Firm- and Country-level 

Determinants of Individual Corporate Reputation Assessments. Reputation Institute 14th 

International Conference, Rio de Janeiro, Brazil, (May 2010). 

Newburry, W., & Soleimani, A. Foreignness, Legitimacy and Corporate Citizenship 

Perceptions. Reputation Institute 14th International Conference, Rio de Janeiro, Brazil, 

(May 2010). 

Newburry, W., & Soleimani, A. Foreignness and Firm Reputation in Spain and Latin 

America. Strategic Management Society Annual Conference, Washington, DC, USA 

(October 2009). 

Schneper, W., Meyskens, M., Soleimani, A., Celo, S., He, W., & Leartsuraat, W. 

Organizational Drivers of Corporate Social Responsibility: Disentangling Substance from 

Rhetoric. Academy of Management Annual Conference. Chicago, IL, USA, (August 

2009). 

Newburry, W., & Soleimani, A. Foreignness, Corporate Citizenship Perceptions and 

Supportive Behavior in Latin America and Spain. Academy of International Business 

Annual Conference. San Diego, CA, USA, (June 2009). 

Newburry, W., & Soleimani, A. Corporate Citizenship Perception in Latin America and 

Spain. Academy of International Business-Southeast Annual Conference, Tampa, FL, 

USA, (October 2008). 

 

 

 

 

 

 

 

 

Teaching Experiences 

 

2015 - Present MBA International Business, Eastern Washington University 

 

2014 - Present MBA Leadership and Ethics, Eastern Washington University 

 

2011 - Present Undergraduate International Business, Eastern Washington University 

 

2015 Thesis Committee Member, Master of Education, Eastern Washington University 

 

2015 Undergraduate and MBA Study Abroad Course: Global Cities: Hong Kong & Macau, 

Eastern Washington University 
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2011 - 2015 Undergraduate Business & Society, Eastern Washington University 

 

2010 Undergraduate International Business, Florida International University 

 

2009 - 2010 Undergraduate Strategic Management, Florida International University 

 

2009 Undergraduate International Management, Florida International University 

 

2007 - 2009 Undergraduate Organization and Management, Florida International University 

 

Awards and Honors 

 

2012 University of Oxford, Centre for Corporate Reputation, Oxford, UK, 

 Best Dissertation Award Winner. 

 

2012 Academy of Management, International Management Division, Boston, MA, USA, 

 Barry M. Richman Best Dissertation Award Finalist. 

 

2010 Academy of Management, International Management Division, Montreal, QC, Canada, 

 Most Promising Dissertation Proposal Award Winner. 

 

2010 Academy of International Business, Latin America Chapter, Rio de Janeiro, Brazil, 

 Best Paper Award with William Newburry. 

 

2010 Reputation Institute 14th International Conference, Rio de Janeiro, Brazil, 

 Second Best Paper Award with W. Newburry, S. Taciak, and L. Ponzi. 

 

2010 Florida International University, Dissertation Year Fellowship. 

 

2009 Academy of International Business, San Diego, CA, USA, 

 Best Conference Reviewer Award. 

 

 

 




